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Purpose 
The international participation 
conference entitled ˝BUSINESS 
INNOVATION, COMPETITIVENESS AND 
ETHICS  tackles current issues, within a 
wide set of areas: marketing, 
communication, management, 
international affairs, financial banks and 
markets, business information 
technology. 
 The competitiveness of contemporary 
economic organizations, regardless of 
their nature and size, has its origins in the 
quality of strategic decisions made and 
implemented. An effective economic 
activity in a globalized environment 
cannot be performed without innovation 
and professionalism during the 
mnagement process.  To the same extent, 
ethical behavior is the premise of 
obtaining performance and competitive 
advantage within the business 
environment. Promoting a certain ethos 
within an istitution is one of the main 
components of the ”corporate culture 
impulsion”, where values must not only 
be declared, but sustained through 
speciffic actions. 
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Deadlines 

11 September, 2008 – sending in the abstract 

3 October, 2008 – sending the paper in full 

Contact 
By Section: 

1. doinita.ciocirlan@rau.ro  
2. alex.ionescu@rau.ro    
3. opotecea@rau.ro 
4. nicoleta.dumitru@rau.ro 
 

Sections 

1. Marketing and Communication 

2. Management  

3. European Integration and 

International Business 

4. Performance Management 

5. Information Technology in Business 

6. Banks and Financial Markets 
 


